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CORE VALUES

Strategic Partner

Treat Every Client Like They’re #1

Responsive

Experienced

Accountable

Measurable

BRAND PROMISE
Deliver Traffic

MISSION STATEMENT
To create meaningful relationships 

that drive team members and clients 
to unlock their full potential.

SERVICE PROMISE
Do the Ordinary Extraordinarily Well

OUR MISSIONWHAT MAKES US UNIQUE?

• Integration

• Privately Owned

• Technology

• No Long-Term Contracts

• Nothing Outsourced 

• Data-Driven Strategy

• 500+ Streamers Strong

• Philadelphia HQ

• 14x Inc. 500/5000 Winner

• 4x Best Places to Work PA

• 25 Years of Consecutive Growth

• Full Service, Fully Integrated, 
Tech-Enabled

FAST FACTS
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TRUSTED PARTNER TO OEMs
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OUR SERVICE 
OFFERINGS

• Paid Search

• Power Search

• Facebook

• Display Advertising

• Video Advertising

• Native Advertising

DIGITAL ADVERTISING

A reliable partner making the most of your 
advertising budget through traditional &
innovative video and radio placement.

MEDIA BUYING 
& MANAGEMENT

Building the foundation of your website 
through custom, unique content, and 
advanced strategies and getting it found by 
the right shoppers.

SEARCH ENGINE 
OPTIMIZATION

From idea to execution, our team handles 
every detail to ensure you receive the 
highest quality of audio and video content.

AUDIO & VIDEO 
PRODUCTION

Building and maintaining your social 
presence and online community to increase 
your brand identity and drive sales 
opportunities.

SOCIAL MEDIA 
MANAGEMENT

• Creative Strategy
• Email Marketing 

& Strategy
• Web 

Merchandising

• Copywriting
• Graphic Design
• Project 

Management

CREATIVE SERVICES

Leading Customers to your business.

• Content Marketing

• Lead Nurturing

INBOUND 
MARKETING

Responding to each and every review with 
care and precision while managing the 
overall impression and reputation 
of your business.

REPUTATION 
MANAGEMENT
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OUR STRATEGIC 
MARKETING

A CUT ABOVE THE REST
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UNLEASH THE POWER OF 1ST PARTY DATA
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Next Generation Instant Marketing
Automated Marketing with Prebuilt Creative and Infrastructure Setup

Turn anonymous website shoppers into addressable HOUSEHOLDS

Future-proof technology that identifies and markets 
to non-converting website shoppers in real time

Always on marketing platform with all screens video execution

REACH THE HOTTEST LEADS
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CENTER OF A MEDIA ALLIANCE

• Supplement FullThrottle Email, SmartMail, Display 
with built-in partnerships with the largest media 
conglomerates

• Target and activate 1p data across all devices in 
the modern world

• Using 1p data far beyond cookies

• Closed-loop sales-based attribution

• All-in-one platform to simplify a complex 
ecosystem
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• Navigating the maze of CTV, Digital Video, Audio Streaming & Podcasts

• Access to premium inventory 

• Lack of sales attribution and marketing influence

• Easily activate website and 1st party data

PROBLEMS BRANDS, MARKETING 
PROVIDERS & AGENCIES FACE

INSULATE YOUR TECH 
INVESTMENTS WITH 
COOKIELESS TECHNOLOGY

OWN YOUR AUDIENCES
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• Patent Pending ability to Identify and Resolve anonymous website 
visitors across multiple devices into real in-market addressable 
households

• Closed-loop identification, marketing and measurement down to 
the household

• People-based audiences via Zerograph

• No dependence on cookies or deviceIDs

• Always-on Instant Marketing to identified shoppers

• AI-powered insight to the Buyer Journey powered by patent 
pending ability to calculate readiness to buy

• Targeted marketing based on purchase readiness

TRANSFORM COOKIE AUDIENCES INTO 1ST

PARTY HOUSEHOLDS + IDENTITY
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Shopper Suite:
Complete Loop Platform

Immersive Household™
Managed Advertising delivered 
with a transparent set of co-
brandable real-time dashboards

▪ Identify and explore 
household based 1p data

▪ Market instantly using pre-built 
pipes for activation

▪ Measure results down to 
transactions (sales)

Audience Flume:
Data Services Platform

Robust set of API services to ingest 1p 
data and build into a future-proof 
technology stack and data lake

▪ Identification API

▪ Propensity API

▪ Influence API

▪ Data Science Managed Services

FullThrottle Activates the Patent-Pending Ability to Generate 
New and Unique 1st Party Household Data
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TARGETING AND MEASURING 
IN-MARKET SHOPPERS IS GETTING HARDER

LOSS OF 3P COOKIES + HIDDEN MOBILEIDs

WEAKENING OF GOOGLE + ADOBE ANALYTICS

DECAY OF TRADITIONAL PROGRAMMATIC ADVERTISING

NIELSEN LOSING ACCREDITATION

NON-CLICK CONVERSIONS

MULTI-DEVICE + HOUSEHOLD SHOPPING
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BRANDS THAT USE 3RD PARTY COOKIE AUDIENCES ARE 
ONLY REACHING AT MOST 50% OF THEIR SHOPPERS… 

AND THAT NUMBER WILL ONLY DECLINE UNTIL 
GOOGLE EXTINGUISHES THEM COMPLETELY IN 2023

YOU NEED TO OWN YOUR AUDIENCES 
AND ACTIVATE VIA A FUTURE-PROOF SOLUTION

Source:  AdExchanger Sept21
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Cookie ID:  2bpJrCAJNvkFy9X5fkgNA7sCWs5ARkTuj8p

URLs: bigcitydcjr.com/new; bigcitydcjr.com/new/jeepcompass; etc.

Makes/Models: 2020 Jeep Gladiator | 2021 Jeep Compass

ZeroGraphID: 5488785742

Name: Jane Smith

Postal Address: 123 Main Street, Philadelphia, PA 19116

URLs: bigcitydcjr.com/new; bigcitydcjr.com/new/jeepcompass; etc.

Makes/Models: 2020 Jeep Gladiator | 2021 Jeep Compass

Influencing Channels: Display, Social, Google My Business

AI Funnel Position: Ready to Buy

WHAT COOKIE-BASED DATA LOOKS LIKE:

WHAT HOUSEHOLD-BASED DATA LOOKS LIKE:

AFTER A USER VISITS A WEBSITE BUT DOESN’T CONVERT
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STREAMING

Includes Netflix, Hulu, Network 
apps, etc.​

OTHER

Includes VOD, Gaming Systems, etc.

ONE PLATFORM TO POWER ALL LOCAL VIDEO ACTIVATION

Source: Nielsen’s The Gauge, Nielsen National TV Panel Data 

plus Streaming Video Ratings. Total Day, Persons 2+

Broadcast 

25%

Streaming

27%Other 

9%

Cable

39%
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WE HAVE THE RIGHT 
CHANNEL FOR ALL BRAND, 
AGENCY, AND CLIENT 
NEEDS

Video + Audio reaches 
over 120 million
households for over 
7 combined hours
each day*

Source: eMarketer, April 2021

DIGITAL ADS

VIDEO

PAY PER CLICK

EMAIL

SOCIAL

AUDIO

THE TOOLKIT
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THE OLD WAY

• Old school traditional retargeting

• Mysterious audiences with no 
insights

• No transparency into delivery

• No proof of true success

THE NEW WAY

• Using a brands own 1p data

• Future-proof retargeting

• AI-driven conquesting

• Sales-based attribution

MODERNIZE YOUR MARKETING

We’re not guessing who we’re trying to reach 
or if the campaign is working… WE KNOW
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▪ Miniscule scale at local level
▪ IDFA changes reduce scale even further

▪ No context on shopper journey or buyer intent
▪ No campaign-based granularity

▪ Death of 3p cookies limiting efficacy
▪ Device hardware evolving beyond cookies

THE FUTURE IS IN HOUSEHOLD-BASED ATTRIBUTION

+ NONE measure true sales ROAS

METHODOLOGY WHY IT’S NO LONGER RELEVANT

LOCATION-BASED 
FOOT TRAFFIC

ANALYTICS-BASED 
WEB LIFT

VIEW THROUGH 
PIXEL

GET OUT OF THE PAST
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52,481,562
Active Households

5,852
Lifetime Websites

1ST PARTY DATA COLLECTED 
VIA PATENTED COOKIELESS TECH
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SHOPPERSUITE TRAFFIC BY ZIP CODE REPORTING

20

ZIP CODE REPORTING ANALYSIS 
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SHOPPERSUITE ANALYTICS 

21

Visualize the Buyer Journey from first website visit, all subsequent visits, to sale
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SHOPPERSUITE KEYWORD SALES ATTRIBUTION

22

Understand what keywords are most important to driving vehicle sales
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INSTANT MARKETING & DATA COLLECTION
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RETURN ON AD SPEND
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ANONYMOUS WEBSITE SHOPPER WILL 
GET MARKETED TO IMMEDIATELY

SHOPPER SUITE:

DIRECT MAIL EMAIL DIGITAL DISPLAY GRAPHICS
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WHAT IS ACTIV8?

Activ8 is a virtual vehicle wallet experience available to every sales 

and service customer in a client’s DMS, allowing the user a system of 

checks and balances on their vehicle while also softly retaining their 

business through sales and service opportunities. 

The dealership’s existing customer database is ingested and bucketed 

into different audience segments, which then markets to them 

in the form of a monthly statement. 
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HOW DOES IT WORK?
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SERVICE CATEGORIES

DMS customers are bucketed into assorted categories for 

sales and service based off their information. 

Service Categories:

• Active Service Customers - Serviced in last 6 months

• Recently Lost – No service in the past 24 months

• Defected - Hasn’t serviced in 2+ years

• Never Serviced with the store

SALES CATEGORIES

HOW DOES IT WORK?
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MONTHLY STATEMENT

Each monthly statement message is specific to the recipient and where they are bucketed. 
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FullThrottle’s AI technology will push leads 

directly to your CRM if the user is interacting 

enough for a salesperson to be warranted. 

AI + CRM
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Additionally, we can export lists of people we’ve identified and Activate this 
data in other Advertising Campaigns. All Devices. Multiple Touchpoints.

HOW DO WE FURTHER REACH THESE PEOPLE?

• Geo-Addressable 

Display

• Geo-Addressable 

Video

• Google Adwords
• Upload Customer Match 

List

• Implement Bid Modifiers

• SmartMail

• Direct Mail

• Email Blast

• Facebook & 

Instagram Social 

Campaigns
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SMART MAIL

ALWAYS-ON SOLUTION POWERED BY OUR FIONA AI

• Fully Automated, Always-On 24/7 Marketing. Mailers are sent daily. Drop 
dates are personalized by person using Artificial Intelligence

• Allows us to go-to market DAY 1 of the month and prioritize our most 
relevant customers

FIONA AI: THE GOAL

• FullThrottle's AI determines who is most In-Market for a vehicle rather 
than selecting specific customer segments.

• The goal is to prioritize people who are demonstrating actions within the 
portal first indicating that they are in-market for a vehicle
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SEARCH ENGINE 
OPTIMIZATION
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SHOPPER CONTENT
Shopper content utilizes OEM information to help
prospective car shoppers progress through the buyer's 
journey and make an educated decision. The pages are 
specifically built to enhance the on-page experience (a 
Google ranking metric) and help build trust and brand 
authority with the shopper.

ON-PAGE OPTIMIZATION CUSTOM CONTENT

35

SEO CONTENT
SEO content is entirely unique content that builds authority 
in Google's eyes, driving local traffic to your business. This is 
relevant, custom content tailored to your dealership's 
vehicles, services, and branding.

• 100% unique
• Optimized for Locations
• Optimized for keywords and internal linking
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SEO CONTENT 
DOMINATE YOUR BACKYARD; BUILD RANKING FOR HIGH-VALUE, 

MID-TO-LOW FUNNEL LOCAL SHOPPER QUERIES
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RANKING AUTHORITY OF DEALER CONTENT TO HUBPAGE
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SUBSTANTIAL GROWTH OF KEYWORDS RANKING 
FOR DEALERSHIP CONTENT

222 Total Dealership Related Keywords Ranking
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LEASE CONTENT
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SERVICE CONTENT
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LINK BUILDING
BUILDING A QUALITY, RELEVANT, LOCAL AND AUTHORITATIVE LINK PROFILE THROUGH…

Leveraging Existing Community Partnerships Capitalize on Unlinked Mentions Seeking Guest Blogging/Article Writing or 
News-worthy Opportunities
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PROGRAMS AND 
PACKAGES
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What's In Each Package

Additional Paid Search Price (percentage)

PPC/Display if enrolled in Silver/Bronze 20%

PPC/Display if enrolled in Gold/Platinum 18%

Social Ad Media Fee 20%
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Add – On Products Pricing

Social Advertising fee $300.00 

Social Dynamic Inventory Feed $299.00 

Social Media Mgmt $800.00 

Reputation Management $599.00 

Main Street Shopper Suite $2,499.00 

Additional Shopper Suite Mail $1.25 

SEO (7 pieces of content) $2,400 

CTV/OTT 20%

Online Video 20%

Video SEO $610.00 

Email Marketing (1 email per month) $750 

Activ8 $1,699.00 

Add-On Pricing



+

• Free SEO Audit

• $100 off of SEO

• 60 day free trial of Shopper Suite, shopper identifier technology, and 
email

• 60 day free trial of Activ8 virtual wallet and communication platform 
A fee of $150-$350 will be applied for data access only based on the 
DMS of record.

These promotions would start ASAP and dealers would have the opportunity to enroll in them until 
10/31/22. The trial begins whenever the dealer enrolls and would end 60 days later.

Promos
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Appendix
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